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MAGNA AD FORECAST - SPRING UPDATE
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MAGNA AD FORECAST - SPRING UPDATE

RECOVERY IN SECOND HALF

QUARTERLY ADVERTISING SALES: YOY GROWTH
(ALL MEDIA, EXCL. CYCLICAL)

12.9% FULLYEAR 2023: +3.4%

Excluding Cyclical : +5.2%
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MAGNA AD FORECAST - SPRING UPDATE

AD SPENDING DRIVERS AT A GLANCE
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MAGNA AD FORECAST - SPRING UPDATE
TRAVEL, AUTO AND ENTERTAINMENT WILL DRIVE SPENDING IN 2023

2023 ALL MEDIA INDUSTRY FORECAST
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MAGNA AD FORECAST - SPRING UPDATE

2023 GROWTH BY MEDIA: SEARCH MATURES, SOCIAL RECOVERS

2023 ADVERTISING MARKET FORECAST
(CROSS PLATFORM AD SALES, EXCL. CYCLICAL)
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MAGNA AD FORECAST - SPRING UPDATE

LONG-TERM: AD MARKET TO RE-ACCELERATE IN ‘24

ADVERTISING MARKET FORECAST
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